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Contemporary culture has become increasingly visual, with attendant effects on art and 

literature, communication, technological, intellectual, and social production. The power of 

visual stimulation (rather than simple simulation) has made spectatorship as problematic as 

reading because of the “complex interplay between visuality, apparatus, institutions, 

discourses, bodies, and figurality” (Mitchell 1994: 16). As John Berger argues, meaning is not 

inherent in an image but takes place in the exchange between the image and the viewer, 

whose beliefs inform the way he or she interprets the work, i.e. “the way we see things is 

affected by what we know or what we believe” (1972: 3). Beyond this emphasis on meaning, 

recent theory has emphasized how affect or the “bundle of sensations” in the work of art erase 

the aesthetic distanciation between object and subject, turning visuality into an experience, 

that of “becoming-other or becoming-world” (Deleuze 1991:174). Brian Massumi goes even 

further by insisting that affect is the “invisible glue that holds the world together” (2002: 217). 

As a result of the contemporary density of visual experiences, viewers have ceased to be 

immune to the power of images – the aesthetic detachment of the optic regime has given way 

to the immersion of the haptic regime. If in the 20th century Jean Baudrillard described 

America as a “giant hologram” or a “three-dimensional dream” (1986: 29), in the 21st century, 

the advent of the visual in everyday life and consumer culture has further eroded the threshold 

between image and reality, producing hyper-realistic environments and endless simulations, 

or “collective hallucination” in William Gibson’s terms.  

This is why it is necessary not only to think about what images represent but also what 

they do and how they work, how they are perceived by various audiences, what visual affects 

they trigger – i.e. , the affective capacities of visual culture to mobilize and modulate 

recipients’ desires, imagination, and thinking. The current move beyond the visible and 

representation raises serious questions: How has the nature of visual experience changed? 

How far can the simulative drive go? Why is contemporary society investing so much money 

and effort to produce hyper-images which are impossible to distinguish from actual reality? 

How are images’ affective intensities related or not to their representational meanings? How 

do people watch websites, TV series, telenovelas, commercials, video games?  

Drawing from the fields of visual culture studies, film studies, literature, aesthetics, art 

history, anthropology, urban studies, theatre and performance studies, the conference 

welcomes proposals that analyze, theorize, and historisize all forms of visual worlds. Possible 

topics include, but are not limited to, the following: 

 

- Images and affects:  photography, film, television, reality television, video games 

- Visuality and  democracy: visual journalism, social media and the politics of affect  

- Multimodal narratives in fiction, graphic novels, comics, cartoons: focalization, 

ocularization, monstration 

- Visuality and performance: “the bleed” (where body meets image) 

- Scopic regimes, audiences, spectatorship, panopticon, surveillance 

- Urban ambiances, monumentality, architecture, cityscapes, amusement parks 

- The fabrication of the visible, institutions and ways of seeing: patrimonial tourism, 

literary tourism, museology, exhibitions, technologies of display 

- Simulative and immersive environments, 3D visuality: fantasmagoria, panoramas, 

holographic technology, locative media 



 

Please send proposals (300 words) by the end of December  2016 to the conference e-mail 

address: visual.worlds2017@gmail.com 

 

Organizing committee:  

Isabelle Boof-Vermesse, University of Lille-3 (isabelle.boof-vermesse@univ-lille3.fr) 

Elena Dineva, Sofia University (dinevaelena@yahoo.fr) and 

Kornelia Slavova, Sofia University, kornelias@abv.bg 
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